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Monda English English Maths
y Exam Question Sparx Sparx
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y Exam Question Carousel Sparx
Option B Option A Maths
Wednesday Exam Question Carousel Sparx
Option C Option B Science
Thursday Exam Question Carousel Sparx
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» Complete 100% of their assigned homework each week
Sparx Maths

» Complete 100% of their assigned homework each week
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Geography Drama
Health and Social Care Photography
ICT Science (Triple)
Media Studies Sport
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Travel and Tourism




Half Term 1 (7 weeks) - Year 11

Week / Date Homework task 1
Exam Question
Week 1 Question: Describe the main advantages & disadvantages of using

7th September 2026

questionnaires to collect data. (4)

Week 2
14th September 2026

Question: What are the advantages and disadvantages of qualitative &
quantitative research?. (6)

Week 3 Question: Does the type of question you ask make a difference to the
21st September 2026 | information you receive? (6)
Week 4 Question: Explain the benefits (advantages) of using company printed

28th September 2026

materials such as books, magazines for research. (6)

Week 5
5th October 2026

Question: The National Marine Aquarium is one of Plymouth’s main visitor
attractions. Discuss the reasons why you think the organisation would appeal to
visitor groups such as families and leisure travellers. (6)

Week 6
12th October 2026

Question: Explain how a travel and tourism organisation such as Alton Towers
provides products and services to meet the needs of a young family with 2
teenagers. (6)

Week 7
19th October 2026

Question: How can market research findings (results) help improve Butlin’s
product development (what they offer to visitors)? (9)




Half Term 2 (6 weeks) - Year 11

Week / Date

Homework task 1
Exam Question

Week 8
9th November 2026

Mock Exams

Week 9
16th November 2026

Mock Exams

Week 10
23rd November 2026

Question: Describe how and explain why it is important for Poppy Cottages to
respond to customer feedback. (6)

Week 11
30th November 2026

Question: Identify and research a destination that is emerging (a new destination
such as Montenegro) and explain giving reasons why this destination is becoming
popular with tourists. (6)

Week 12
7th December 2026

Question: Discuss the four different methods of research that travel
organisations may use to identify customer trends. Clue: read page 97 in
textbook. (6)

Week 13
14th December 2026

Question: Discuss the different types of technology used today to book
holidays compared to what was used 20 years ago. How has technology
changed over time? You may need to do some research for this question. (6)




BTEC Tech Award in Travel and Tourism 2022 Specification
Component 2: Customer Needs in Travel & Tourism

Personal Learning Checklist

Learning
Objective

Criteria

Al Advantages and disadvantages of a range of primary research methods:
e qualitative and quantitative questionnaires and surveys: face-to-face,
telephone, post, on a website/social media site
® visits or observation: looking at and recording how customers and
competitors behave in situations in a structured way
e Formal or informal interviews, chats or focus groups: talking to people
to find out their views and experiences.
Al Advantages and disadvantages of a range of secondary research methods:

e online research

® books, journals, trade magazines

® company materials

e Market and government reports and statistics.

A2 identify types of customers and a range of customer needs — needs of
families with children, solo travellers, leisure travellers, business travellers

A2 identify market segments and target markets — by age, gender, lifestyle,
geographical location

A2 inform product development — adaptation of products and services to
meet new or changing customer needs; developing new products and
services

A2 Measure customer satisfaction — to encourage customer loyalty and

respond to feedback.

A3 visitor numbers by type — domestic, inbound, outbound visitor, and reason
for travel — business, leisure, visiting friends and relatives (VFR)

A3 visitor numbers and access to new and emerging destinations

A3 changing popularity of different holiday types/destinations

A3 changes to booking methods/communications

A3 Changing transport trends

A3 customer spending behaviour on holiday

A3 increasing environmental/cultural awareness

A3 Changing trends in leisure, health and sport.




Term | Travel and Tourism

Session

Keywords

Week |

Questionnaires
and Surveys

Primary research- is
research that directly
collects new data or facts to
address a certain problem,
validate a decision taken or
answer specific guestions

Questionnaires-have a
predefined set of guestions,
designed to collect data
about specific things, most
often in the form of a
customer satisfaction
guestionnaire.

Surveys-include the whole
pracess of collecting data,
through the use of
questionnaires among other
means, and then analysing
the returned data to work
out the significance of the
responses and to draw
conclusions from them.

Advantages & disadvantages of primary research:
* The advantages are that the information collected is up-to-date, confidential and
specific to the organisation.

* The disadvantages however are it can be expensive, time consuming and the
information collected can be limited.

Questionnaires:

Questionnaires use either open or closed questions and sometimes employ a
mixture of both. Open-ended questions enable respondents to answer in their
own words in as much or as little detail as they desire. Closed questions provide
respondents with a series of predetermined responses they can choose from.

Advantages of Questionnaires: Questionnaires are cheap to organise and
distribute.

Disadvantages of Questionnaires: Respondents may not always be completely
truthful with their answers. Not everyone will return the questionnaires so
response can be low.
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Weelk 2

Quantitative and
Qualitative Data

Qualitative research -
secks to understand the
reasons, opinions and
motivations of respondents
and their behaviour.

Qualitative research-
collects data to target how
many people do a certain
thing.

Qualitative research provides detailed information. It allows opinions to

be expressed and may be based on feelings. This research will usually measure the
quality of something. For example, the open question ‘what can we do to improve
our customer service!' Travel organisations will often use qualitative research to
understand travel behaviours.

Quantitative research provides statistical data that can be analysed
numerically. This will usually measure the quantity of something and assess

its value or importance. For example, the closed question ' how many holidays
have you taken this year? will produce quantitative data as the answers will likely
only contain a number. Travel organisations will often use quantitative research to
plan and forecast by finding out which destinations are growing in popularity and
which destinations are in decline.

Quantitative Data

Descriptive

Depicts qualities,
characteristics, eic




Term | Travel and Tourism

Session

Keywords

Weelk 3

Visits
Observations
Interviews and
Focus Groups

Visits - Travel & Tourism
organisations can use this
technique to visit
competitors' locations or
businesses to gather
information on their activity,

One advantage is to obtain
first hand information and a
disadvantage include the
costs and time involved.

Observation can be
used as a method of
collecting
information. This is a
method that is best
used in a natural
environment

Formal interviews can be
carried out in persen or over
the telephone. They are more
expensive than questionnaires.
However, they provide better
insights and the opportunity to
engage with customers,

Informal interviews- involves
collecting customer feedback,
such as through chats, and can
be inexpensive (cheaper) and
give great results, They provide
interviewer with great
information through listening
"and conversation, They can
respond to body language and
facial expressions.

Focus Groups is where a
selected small number of
people are invited to come
together to discuss a topic.
They are often used in Travel &
Tourism industry to get
people’s views and opinions on
a brand or a product,

Open and closed questions
Good use of open & closed
questions can be an important
way of completing great market
research.

Closed questions can be
answered with a single word
(yes or no). For example, Do
you want to visit this attraction
again?

Open questions will provide
more information, These take
time and thought to answer. For
example,What type of holiday

are you looking for?




Term | Travel and Tourism

Session Keywords
Secondary Secondary research uses information that already exists; the primary research have Market & government
research- is research that already been carried out by someone else. Much os this information is public and can be statistics
build on and uses used for free. Many organisations carry out
existing primary research that can be used for
research, sometimes by Advantages include: secondary purposes (by other
bringing together similar &  Someone else has already done the work for you people or companies)
data from different . It saves time
sources or analysing & |t saves the organisation money
their findings
Disadvantages include:
- The information could be unreliable
Weele 4 . Information could be out of date
. It may not be enough to answer the question you are asking
Secondary
Research Online | Stakeholders are people Travel & tourism organisations have an obligation to stakeholders to publish reports & Books, journals & Trade
Materials, with an interest or concern | materials to show how they are performing. This information can include: magazines

company and
Print Materials

in a business who can be
affected by its performance

Suppliers are businesses
that provide other
businesses with products or
services

Travel Trade
organisations are those
put in place and funded by
the travel industry. Example

ABTA

Competitor activity

New and developing trends
Impacts of outside factors
Finance and turnovers
Customer activity
Sustainability

Employment

Trade organisations
Also carry out research and publish reports about how the industry is doing so as to give
advice and guidance to their members and to the public.

These can be accessed online,
However, you can still subscribe
to receive hard copies. These
are excellent sources of
up-to-date information,

N




Term | Travel and Tourism

Session

Keywords

Weelk 5

Using Market
Research to
Identify
Customer Needs
and Preferences

The travel & tourism sector
is very competitive. It is
very impeortant that the
industry get to know their
customers if they want to
keep them.,

Types of customers and
their needs:

To keep their customers
happy it is important for
organisations to know what
their customers want, This
is important to maintain
customer loyalty,

Families:

Families with children
are generally looking
for facilities and
services that can
cater for everybody.
They look for family
friendly destinations,
transport and
accommodation

amongst other things.

Solo traveller:

These are visitors who travel
on their own. This means that
they can choose to do exactly
what they want.

They will consider comfort,
safety and entertainment,

activities and costs, This is a
growing and popular sector,

Leisure travellers:

During covid opportunities to
travel for leisure were very
restricted and limited. VWhen
restrictions were lifted, people
were keen to travel again both
within the UK and abroad.

Business Travellers:

Business travellers have
different needs from leisure
travellers. They will consider
facilities that will allow them to
work whilst travelling, value for
money, space to work,
accessibility and convenience,
Covid changed the nature of
business travellers as people do
not need to meet face to face
as more meetings now take
place on-line.




Term | Travel and Tourism

Session

Keywords

Week 6

Market Segments
and Target
Markets

Market segments &
target markets - Once
they have identified
customers & their needs,
travel & tourism
organisations use this
information to develop
specific products & services
for various groups such as
families.

Target market &
marlet
segmentation -The
term Target market is
used to refer to the
group of people that
an organisation aims
to sell its products
and services to.
Within each group
there are sub-groups
such as families.

The market can be split into
socio-demographics. This
includes age, gender, income or
lifestyle.

Geographical location. This
means areas where visitors
come from.

Matching products &
services

Market segmentation is used to
develop products & services to
meet customers needs and
preferences and to keep the
organisation ahead of its

competitors {other companies).

Examples of organisations
and target groups:

Age:

TUI has since 2014 operated a
youth clubbing brand marketed
as “2wentys”. It offers holidays
for grownups such as Ibiza and
Magaluf,

Lifestyle & gender:

Attitude towards the LBGTQ+
community can vary around the
world. This is now a growing
sector and tour operators are
working hard to meet the
needs of all customers where
diversity is embraced and
customers can relax,

TUL: One company but many
holiday types

Organisations may also consider
different budgets and tailor
products to meet these needs.
These large companies are
recognised by customers as
they offer products for specific
market groups,

Weel 7

Product
development

Customer journey is the
full experience a customer
has using an organisation’s

products and services,

Product development- An organisation may have strong brand presence with the
products they offer but customer needs and trends are constantly changing. It is important
that they keep up with the changes so as to keep ahead of their competitors.

Mew and changing customer needs:
Customers expect to be listened to and understood, and that means that travel and
tourism organisations must pay attention and adapt their products and services to keep up
with expectations or risk losing their customers to their competitors. Excellent customer
service can be the difference between keeping or losing customers.
Product development- Butlins focus
= Butlins opened in 1936, yet it is still drawing in many visitors almost 100 years later.
= Originally, the park included chalet accommaodation, meals and entertainment on site.
*  Butlins has made improvements to ensure it caters to guests in 2023 and beyond. In
| 950 Butlins opened an indoor heated pool and in the 1960s Butlins built revolving
bars and a monorail. In the 1980s, en site waterparks were created and in the
|990s Butlins downsized to only 3 camps, however these 3 camps were developed to
have a large indoor entertainment area for poor weather,
= Butlins now has a website that allows potential customers te research into their
holiday and also allows them to book online,

Developing new products
and services

Market research informs the
development of new products
and services to meet the ever
changing needs and preferences
of customers. |t reveals trends
that may be emerging and can
influence the development of
new products.




Term | Travel and Tourism

satisfaction

service or experience.

Social media is changing
travel marketing and the
way it engages younger
travellers especially.

Customers who are
happy will
recommend the
company and in turn
the organisation will
make more money.

be achieved without knowing
what the customers want and
need, Customers like to feel

valued and appreciated.

Feedback can be collected
through- different ways. Small
companies may choose to speak
to customers directly whereas a
larger company may use
questionnaires.

companies money so
responding to customer
feedback and making
appropriate changes or
upgrades to products or
services is very important.

Session Keywords
Week 8 Customer satisfaction is | Customer loyalty: | Collecting customer Responding to customer Fact:
a measure of how satisfied a | Keeping customers feedback: feedbaclk: A study by Ist Financial Services
Customer customer is with a product, | happy is important. Customer satisfaction cannot Loyal, returning customers save | found that 96% of unhappy

customers won't complain to
the offending business but 91%
of these customers say they will
never return.

Week 9

¥Yisitor numbers
by type

Bleisure is a way of
combining business and
leisure travel

Business travel:
Business travel is a
journey specifically
taken for work
purposes and is
usually paid for by
the employer and
could be domestic or
overseas.

Leisure travel:
Leisure tourism is
travel that is not for
worl or business
purposes.¥Yvhen
travelling for leisure,
people are often
going for pleasure,
relaxation, enjoyment
or celebration,

Changing Trends

*  Increasing cultural and
environmental awareness.
More people than ever are
considering the ethical
issues around tourism. 54%
of people think say that
the green, environmental
and sustainability
credentials of their holiday
are important.

*  Active and wellness breaks
are increasing as people
understand that taking
time to support their
mental health is important.
Spa breaks, yoga retreats
and relaxing holidays
are rising.

Visiting friends & relatives
{(VYFR):

VFR. is the movement of a
person away from the place in
which they live to a place where
a family member or friend lives.

People can visit friends and
relatives (VFR) as domestic,
inbound or outbound tourists.
Mot only do people spend
money travelling to the
destination, they also spend
money enroute and during their
stay. Even if they stay with
friends and family, money is
lilkely to spent on activities, food
and transport.

Emerging destinations:

Are destinations that are
growing and developing. Several
factors contribute to the
emergence of a destination. For
example, new transport route
added to the destination.

Weelk 10 & 11

Mock Exams

Revision for
Component 2
LOA mock




Term | Travel and Tourism

Session Keywords
Weelk 12 Popularity of holiday A trend is: Own market research: Mational statistics: Public organisations &
types and destinations: The direction in This is impartant to the travel Organisations such as trade associations:
Changing ABTA have reported that which something is and tourism organisation as it VisitBritain collect information | Most travel & tourism
popularity if since the pandemic, changing or helps them to understand why | and provide them to tourism organisations are in the private
holiday types and | members have reported an | developing. customers choose their organisations to help them with | sector. They provide

destinations

increasing number of people
travelling outside of peak
periods.

Research carried out by
ABTA in 2022 also suggests
that Spain was was the
number one European
destination and USA was the
favourite long-haul
destination,

products or services over their
competitors.

Booking.com has grown from
being a small company to
become a world leader in digital
travel, They strive to become
the best of the best and have
hundreds of small research
teams whose job it is to use
customer feedback and design
products and services to meet
changing needs and preferences
of customers.

marketing and product
development.

information to help educate
people.

Week 13

Changes to
booking methods,
transport and
spending

Sustainable means
minimising the damage to
something so that it can
continue for a long time.

The type of holiday
that people take, the
way they choose to
travel and the
methods they use to
plan and book their
holidays change
constantly. Demand
and expectations are
at an all time high.

Booking preferences:

Travel agents were once the
only place you could book
helidays. Customers now have
50 many more other booking
options to choose from. They
no longer have to rely on travel
agents to do everything for
them. They can now book
everything themselves.

Changing transport trends:
Since the pandemic customers
have started to rethink the way
they travel. Customers are now
more likely to want to reduce
their carbon footprint and
choose companies that will help
them achieve that.

Customer spending
behaviour mon holiday:
Since the pandemic the
behaviour has changed with
more pecple now choosing to
spending most of their holiday
budget on the holiday itself,
accommeodation and transport.




WEEK 1: Exam Question

Question: Describe the main advantages & disadvantages of using questionnaires to collect data. (4)

Answer:

WEEK 1: Exam Question review and improvement (Classwork)

Answer:




WEEK 2: Exam Question

Question: What are the advantages and disadvantages of qualitative & quantitative research?. (6)

Answer:

WEEK 2: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 3: Exam Question

Question: Does the type of question you ask make a difference to the information you receive? (6)

Answer:

WEEK 3: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 4: Exam Question

Question: Explain the benefits (advantages) of using company printed materials such as books,
magazines for research. Clue: Think about how you can use these in your research. (6)

Answer:

WEEK 4: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 5: Exam Question

Question: The National Marine Aquarium is one of Plymouth’s main visitor attractions. Discuss the
reasons why you think the organisation would appeal to visitor groups such as families and leisure travellers.

(6)

Answer:

WEEK 5: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 6: Exam Question

Question: Explain how a travel and tourism organisation such as Alton Towers provides products and services
to meet the needs of a young family with 2 teenagers. (6)

Answer:

WEEK 6: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 7: Exam Question

Question: How can market research findings (results) help improve Butlin’s product development (what
they offer to visitors)? Develop your ideas. (9)

Answer:

WEEK 7: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 8: Exam Question

Question: Mock Exams

Answer::

WEEK 8: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 9: Exam Question

Question: Mock Exams

Answer::

WEEK 9: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 10: Exam Question

Question: Describe how and explain why it is important for Poppy Cottages to respond to customer
feedback. (6) Clue see page 93

Answer:

WEEK 10: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 11: Exam Question

Question: Identify and research a destination that is emerging (a new destination such as Montenegro) and
explain giving reasons why this destination is becoming popular with tourists. (6)

Answer:

WEEK 11: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 12: Exam Question

Question: Discuss the four different methods of research that travel organisations may use to identify
customer trends. Clue: read page 97 in textbook. (6)

Answer:

WEEK 12: Exam Question review and improvement (Classwork)

Question:

Answer:




WEEK 13: Exam Question

Question: Discuss the different types of technology used today to book holidays compared to what was

used 20 years ago. How has technology changed over time? You may need to do some research for this
question. (6)

Answer

WEEK 13: Exam Question review and improvement (Classwork)

Question:

Answer:
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