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‭Year 10 Homework Timetable‬

‭Monday‬ ‭English‬
‭Task 1‬

‭Ebacc‬
‭Option A‬

‭Task 1‬

‭Option C‬
‭Task 1‬

‭Tuesday‬ ‭Option B‬
‭Task 1‬

‭Modern Britain‬
‭Task 1‬

‭Science‬
‭Task 1‬

‭Wednesday‬ ‭Sparx‬
‭Maths‬

‭Option C‬
‭Task 2‬

‭Sparx‬
‭Science‬

‭Thursday‬
‭Ebacc‬

‭Option A‬
‭Task 2‬

‭Sparx‬
‭Catch Up‬

‭Option B‬
‭Task 2‬

‭Friday‬ ‭Modern Britain‬
‭Task 2‬

‭Science‬
‭Task 2‬

‭English‬
‭Task 2‬

‭Sparx Science‬
‭• Complete 100% of their assigned homework each week‬
‭Sparx Maths‬
‭• Complete 100% of their assigned homework each week‬



‭Scan the QR Code to access the Travel and Tourism Textbook - Components 2 & 3‬

‭Half Term 5 (6 weeks) - Year 10‬

‭Week / Date‬ ‭Homework task 1‬
‭Cornell Notes‬

‭Homework task 2‬
‭Exam Question‬

‭Week 1‬
‭15th April 2024‬

‭Cornell Notes on:‬‭Primary‬
‭research: questionnaires &‬
‭surveys‬

‭Question‬‭:  Describe the main advantages &‬
‭disadvantages of using questionnaires to‬
‭collect data. (4)‬

‭Week 2‬
‭22nd April 2024‬

‭Exam question on:‬
‭Qualitative & quantitative‬
‭data‬

‭Question‬‭:‬‭What are the‬‭advantages‬‭and‬
‭disadvantages‬‭of qualitative & quantitative‬
‭research?‬‭. (6)‬

‭Week 3‬
‭29th April 2024‬

‭Cornell Notes on:‬‭Primary‬
‭research‬

‭Question‬‭: Does the type of question you‬
‭ask make a difference to the information‬
‭you receive? (6)‬

‭Week 4‬
‭6th May 2024‬

‭Exam question on:‬‭Secondary‬
‭research data‬

‭Question:‬‭Explain the benefits (advantages)‬
‭of using company printed materials such as‬
‭books, magazines for research. (6)‬

‭Week 5‬
‭13th May 2024‬

‭Cornell Notes on:‬‭Using‬
‭market research to identify‬
‭customer needs‬

‭Question‬‭: The National Marine Aquarium is‬
‭one of Plymouth’s main visitor attractions.‬
‭Discuss the reasons why you think the‬
‭organisation would appeal to visitor groups‬
‭such as families and leisure travellers‬‭. (6)‬

‭Week 6‬
‭20th May 2024‬

‭Exam question on:‬‭Market‬
‭segments and target‬
‭markets‬

‭Question:‬‭Explain how‬‭a travel and tourism‬
‭organisation such as Alton Towers provides‬
‭products and services to meet the needs of a‬
‭young family with 2 teenagers‬‭. (6)‬



‭Half Term 6 (7 weeks) - Year 10‬

‭Week / Date‬ ‭Homework task 1‬
‭Cornell Notes‬

‭Homework task 2‬
‭Exam Question‬

‭Week 7‬
‭3rd June 2024‬

‭Cornell Notes on:‬‭Product‬
‭development‬

‭Question‬‭: How can market research findings‬
‭(results) help improve Butlin’s product‬
‭development (what they offer to visitors)? (9)‬

‭Week 8‬
‭10th June 2024‬

‭Exam question on:‬
‭Customer satisfaction‬

‭Question‬‭:‬‭Describe how‬‭and‬‭explain why‬‭it is‬
‭important for Poppy Cottages to respond to‬
‭customer feedback. (6)‬

‭Week 9‬
‭17th June 2024‬

‭Cornell Notes on:‬‭Visitor‬
‭numbers by type‬

‭Question‬‭:‬‭Identify and research a destination‬
‭that is emerging (a new destination such as‬
‭Montenegro) and explain giving reasons why‬
‭this destination is becoming popular with‬
‭tourists‬‭. (6)‬

‭Week 10‬
‭24th June 2024‬

‭Mock Exams‬ ‭Mock Exams‬

‭Week 11‬
‭1st July 2024‬

‭Mock Exams‬ ‭Mock Exams‬

‭Week 12‬
‭8th July 2024‬

‭Cornell Notes on:‬
‭Changing popularity of‬
‭holiday types and‬
‭destinations‬

‭Question‬‭:‬‭Discuss‬‭the four different methods‬
‭of research that travel organisations may use to‬
‭identify customer trends.  Clue: read page 97 in‬
‭textbook‬‭. (6)‬

‭Week 13‬
‭15th July 2024‬

‭Exams question on:‬
‭Changing booking methods,‬
‭transport & spending‬

‭Question‬‭: Discuss the different types of‬
‭technology used today to book holidays‬
‭compared to what was used 20 years ago.‬
‭How has technology changed over time?‬
‭You may need to do some research for this‬
‭question. (6)‬



‭Learning Aim A:‬‭Demonstrate an understanding of how organisations identify customer needs and travel‬
‭and tourism trends‬

‭A1 Types of market research‬

‭Learners will know the different types of market research used by organisations. They will understand when different‬
‭types of research are used, the types of information they produce and the advantages and disadvantages of each.‬

‭o‬ ‭Advantages and disadvantages of a range of primary research methods:‬
‭●‬ ‭qualitative and quantitative questionnaires and surveys: face-to-face, telephone, post, on a‬

‭website/social media site‬
‭●‬ ‭visits or observation: looking at and recording how customers and competitors behave in situations in a‬

‭structured way‬
‭●‬ ‭formal or informal interviews, chats or focus groups: talking to people to find out their views and‬

‭experiences.‬
‭o‬ ‭Advantages and disadvantages of a range of secondary research methods:‬

‭●‬ ‭online research o books, journals, trade magazines o company materials‬
‭●‬ ‭market and government reports and statistics.‬

‭A2 How travel and tourism organisations may use market research to identify customer needs and preferences‬

‭Learners will understand how different types of market research are used by travel and tourism organisations to identify‬
‭types of customers and their needs and preferences. They will also learn how organisations could use this information to‬
‭provide a variety of services and products to meet customer needs.‬

‭Learners will understand how market research findings could be used to:‬

‭o‬ ‭Identify types of customers and a range of customer needs – needs of families with children, solo travellers,‬
‭leisure travellers, business travellers‬

‭o‬ ‭identify market segments and target markets – by age, gender, lifestyle, geographical location‬
‭o‬ ‭inform product development – adaptation of products and services to meet new or changing customer needs;‬

‭developing new products and services‬
‭o‬ ‭measure customer satisfaction – to encourage customer loyalty and respond to feedback.‬

‭A3 How travel and tourism organisations may use research to identify travel and tourism trends‬

‭Learners will understand the importance for organisations of identifying changing trends in travel and tourism so they‬
‭can develop products and services to meet changing, new or emerging markets.‬

‭Learners will know the different travel and tourism trends that organisations may research and monitor:‬

‭o‬ ‭visitor numbers by type – domestic, inbound, outbound visitor, and reason for travel – business, leisure, visiting‬
‭friends and relatives (VFR)‬

‭o‬ ‭visitor numbers and access to new and emerging destinations‬
‭o‬ ‭changing popularity of different holiday types/destinations‬
‭o‬ ‭changes to booking methods/communications‬
‭o‬ ‭changing transport trends‬
‭o‬ ‭customer spending behaviour on holiday‬
‭o‬ ‭increasing environmental/cultural awareness‬

‭o‬ ‭changing trends in leisure, health and sport.‬



















‭BTEC Tech Award in Travel and Tourism 2022 Specification‬
‭Component 2: Customer Needs in Travel & Tourism‬

‭Personal Learning Checklist‬
‭Learning‬
‭Objective‬ ‭Criteria‬ ‭☺‬ ‭😐‬ ‭☹‬

‭A1: Types of Market Research‬
‭A1‬ ‭Advantages and disadvantages of a range of primary research methods:‬

‭●‬ ‭qualitative and quantitative questionnaires and surveys: face-to-face,‬
‭telephone, post, on a website/social media site‬

‭●‬ ‭visits or observation: looking at and recording how customers and‬
‭competitors behave in situations in a structured way‬

‭●‬ ‭Formal or informal interviews, chats or focus groups: talking to people‬
‭to find out their views and experiences.‬

‭A1‬ ‭Advantages and disadvantages of a range of secondary research methods:‬
‭●‬ ‭online research‬
‭●‬ ‭books, journals, trade magazines‬
‭●‬ ‭company materials‬
‭●‬ ‭Market and government reports and statistics.‬

‭A2:  How travel and tourism organisations may use market research to identify customer needs and preferences‬

‭A2‬ ‭identify types of customers and a range of customer needs – needs of‬
‭families with children, solo travellers, leisure travellers, business travellers‬

‭A2‬ ‭identify market segments and target markets – by age, gender, lifestyle,‬
‭geographical location‬

‭A2‬ ‭inform product development – adaptation of products and services to‬
‭meet new or changing customer needs; developing new products and‬
‭services‬

‭A2‬ ‭Measure customer satisfaction – to encourage customer loyalty and‬
‭respond to feedback.‬

‭A3: How travel and tourism organisations may use research to identify travel and tourism trends‬
‭A3‬ ‭visitor numbers by type – domestic, inbound, outbound visitor, and reason‬

‭for travel – business, leisure, visiting friends and relatives (VFR)‬

‭A3‬ ‭visitor numbers and access to new and emerging destinations‬
‭A3‬ ‭changing popularity of different holiday types/destinations‬

‭A3‬ ‭changes to booking methods/communications‬
‭A3‬ ‭Changing transport trends‬

‭A3‬ ‭customer spending behaviour on holiday‬

‭A3‬ ‭increasing environmental/cultural awareness‬
‭A3‬ ‭Changing trends in leisure, health and sport.‬



‭WEEK 1: Cornell Notes (Homework task 1)‬

‭Date:‬ ‭15th April 2024‬ ‭Topic:‬‭Primary research: questionnaires &‬
‭surveys‬

‭Student book page: 76-77‬

‭Questions‬ ‭Notes‬

‭Primary research:‬

‭Questionnaires:‬

‭Surveys:‬

‭Summary‬



‭WEEK 1: Exam Question (Homework task 2)‬

‭Date:‬ ‭15th April 2024‬

‭Question‬‭: Describe the main advantages & disadvantages‬‭of using questionnaires to collect data. (4)‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 1: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 2: Cornell Notes (Homework task 1)‬

‭Date:‬‭22nd‬‭April 2024‬ ‭Topic:‬‭Qualitative & quantitative data‬ ‭Student book page: 78-79‬

‭Questions‬ ‭Notes‬

‭Qualitative research:‬

‭Quantitative research:‬

‭Putting the data to use:‬

‭Combining qualitative & quantitative:‬

‭Summary‬



‭WEEK 2: Exam Question (Homework task 2)‬

‭Date:‬ ‭22nd April 2024‬

‭Question‬‭:‬ ‭What are the‬‭advantages‬‭and‬‭disadvantages‬‭of qualitative & quantitative research?‬‭. (6)‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 2: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 3: Cornell Notes (Homework task 1)‬

‭Date:‬ ‭29th April 2024‬ ‭Topic:‬‭Primary research‬ ‭Student book page: 81-82‬

‭Questions‬ ‭Notes‬

‭What is primary data?:‬

‭Visits:‬

‭Observation:‬

‭Formal & informal interviews:‬

‭Focus groups:‬

‭Open & closed questions:‬

‭Summary‬



‭WEEK 3: Exam Question (Homework task 2)‬

‭Date:‬ ‭29th April 2024‬

‭Question‬‭: Does the type of question you ask make a‬‭difference to the information you receive? (6)‬‭Clue:‬
‭Consider both open and closed questions.‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 3: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭Week 4:‬ ‭Cornell Notes (Homework task 1)‬

‭Date:‬ ‭6th May 2024‬ ‭Topic:‬‭Secondary research data‬ ‭Student book page: 82-83‬

‭Questions‬ ‭Notes‬

‭What is secondary data?:‬

‭Advantages and disadvantages of using secondary research?‬

‭Market & government reports and statistics:‬

‭Sources and examples of research:‬

‭Summary‬



‭WEEK 4: Exam Question (Homework task 2)‬

‭Date:‬‭6th May 2024‬

‭Question‬‭: Explain the benefits (advantages) of using‬‭company printed materials such as books,‬
‭magazines for research.‬ ‭Clue:‬‭Think about how you‬‭can use these in your research. (6)‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 4: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 5: Cornell Notes (Homework task 1)‬

‭Date:‬‭13th May 2024‬ ‭Topic:‬‭Using market research to identify‬
‭customer needs‬

‭Student book page: 86-87‬

‭Questions‬ ‭Notes‬

‭Types of customers and their needs:‬

‭families:‬

‭Solo travellers:‬

‭Leisure travellers:‬

‭Business travellers:‬

‭Summary‬



‭WEEK 5: Exam Question (Homework task 2)‬

‭Date:‬‭13th May 2024‬

‭Question‬‭: The National Marine Aquarium is one of Plymouth’s‬‭main visitor attractions.‬ ‭Discuss the‬
‭reasons why you think the organisation would appeal to visitor groups such as families and leisure travellers‬‭.‬
‭(6)‬

‭Answer:‬
‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 5: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 6: Cornell Notes (Homework task 1)‬

‭Date:‬‭20th May 2024‬ ‭Topic:‬‭Market segments and target‬
‭markets‬

‭Student book page:88-89‬

‭Questions‬ ‭Notes‬

‭Target market and market segmentation:‬

‭Geographical location:‬

‭Matching products and services:‬

‭Age:‬

‭Lifestyle and gender:‬

‭Summary‬



‭WEEK 6: Exam Question (Homework task 2)‬

‭Date:‬‭20th May 2024‬

‭Question‬‭: Explain how‬‭a travel and tourism organisation‬‭such as Alton Towers provides products and services‬
‭to meet the needs of a young family with 2 teenagers‬‭.‬‭(6)‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 6: Exam Question review and improvement (Classwork)‬

‭Model answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 7: Cornell Notes (Homework task 1)‬

‭Date:‬‭3rd June 2024‬ ‭Topic:‬‭Product development‬ ‭Student book page: 90-91‬

‭Questions‬ ‭Notes‬

‭Customer journey:‬

‭New & changing customer needs:‬

‭Developing new products and services at Butlin’s:‬

‭Summary‬



‭WEEK 7: Exam Question (Homework task 2)‬

‭Date:‬‭3rd June 2024‬

‭Question‬‭: How can market research findings (results)‬‭help improve Butlin’s product development (what‬
‭they offer to visitors)?‬‭Develop your ideas.‬ ‭(9)‬

‭Answer:‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 7: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬



‭WEEK 8: Cornell Notes (Homework task 1)‬

‭Date:‬‭10th June 2024‬ ‭Topic:‬‭Customer satisfaction‬ ‭Student book page: 92-93‬

‭Questions‬ ‭Notes‬

‭Customer satisfaction is…‬

‭Customer loyalty:‬

‭Collecting customer feedback:‬

‭Responding to customer feedback:‬

‭Poppy Cottages (example):‬‭summarise the 2 ways they‬‭give customer feedback‬
‭(in person & online):‬

‭Summary‬



‭WEEK 8: Exam Question (Homework task 2)‬

‭Date:‬‭10th June 2024‬

‭Question‬‭:‬‭Describe how‬‭and‬‭explain why‬‭it is important‬‭for Poppy Cottages to respond to customer‬
‭feedback. (6) Clue see page 93‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭WEEK 8: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬



‭WEEK 9: Cornell Notes (Homework task 1)‬

‭Date:‬‭17th June 2024‬ ‭Topic:‬‭Visitor numbers by type‬ ‭Student book page: 94-95‬

‭Questions‬ ‭Notes‬

‭Business travel:‬

‭Leisure travel:‬

‭Visiting friends and relatives:‬

‭Visitor numbers and types:‬

‭Emerging destinations:‬

‭Summary‬



‭WEEK 9: Exam Question (Homework task 2)‬

‭Date:‬‭17th June 2024‬

‭Question‬‭:‬‭Identify and research a destination that‬‭is emerging (a new destination such as Montenegro) and‬
‭explain giving reasons why this destination is becoming popular with tourists‬‭. (6)‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭WEEK 9: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬



‭WEEK 10: Cornell Notes (Homework task 1)‬

‭Date:‬‭24th June 2024‬ ‭Topic:‬‭Mock Exams‬ ‭Student book page:‬

‭Questions‬ ‭Notes‬

‭Summary‬



‭WEEK 10: Exam Question (Homework task 2)‬

‭Date:‬‭24th June 2024‬

‭Question‬‭: Mock Exams‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭WEEK 10: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬



‭WEEK 11: Cornell Notes (Homework task 1)‬

‭Date:‬‭1st July 2024‬ ‭Topic:‬‭Mock Exams‬ ‭Student book page:‬

‭Questions‬ ‭Notes‬

‭Summary‬



‭WEEK 11: Exam Question (Homework task 2)‬

‭Date:‬‭1st July 2024‬

‭Question‬‭: Mock Exams‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭WEEK 11: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬



‭WEEK 12: Cornell Notes (Homework task 1)‬

‭Date:‬‭8th July 2024‬ ‭Topic:‬‭Changing popularity of holiday types‬
‭and destinations‬

‭Student book page: 96-97‬

‭Questions‬ ‭Notes travel trends:‬

‭Popularity of holiday types and destinations:‬

‭A trend is…‬

‭Own market research:‬

‭National statistics:‬

‭:‬

‭Publish information from competitors:‬

‭Public organisations and trade associations:‬

‭Summary‬



‭WEEK 12: Exam Question (Homework task 2)‬

‭Date:‬‭8th July 2024‬

‭Question‬‭:‬‭Discuss‬‭the four different methods of research‬‭that travel organisations may use to identify‬
‭customer trends.  Clue: read page 97 in textbook‬‭.‬‭(6)‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭WEEK 12: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬



‭WEEK 13: Cornell Notes (Homework task 1)‬

‭Date:‬‭15th July 2024‬ ‭Topic:‬‭Changing booking methods, transport &‬
‭spending‬

‭Student book page: 99-100‬

‭Questions‬ ‭Notes‬

‭Booking preferences:‬

‭Changing transport trends:‬

‭Customer behaviour on holiday:‬

‭Summary‬



‭WEEK 13: Exam Question (Homework task 2)‬

‭Date:‬‭15th July 2024‬

‭Question‬‭: Discuss the different types of technology‬‭used today to book holidays compared to what was‬
‭used 20 years ago.  How has technology changed over time?  You may need to do some research for this‬
‭question. (6)‬

‭Answer: _________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭WEEK 13: Exam Question review and improvement (Classwork)‬

‭Model answer: ___________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬

‭_______________________________________________________________________________________‬
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